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Q: Tell us about your role within the military.   
A: Location of service:  

• Spangdahlem AB, Germany  
• McChord AFB, WA 
• Royal Air Force Brize Norton, UK (Foreign Exchange Officer) 
• Warner Robins AFB, GA 

 
Length of service: 9-Years 
 
Job/Assignment/role:  

• Logistics Officer 
• Deployments: 
- Rwanda 
- Bosnia-Herzegovina 
- Afghanistan, Oct 2001 
- Kyrgyzstan, Mar 2002 
- Iraq, 2003 & 2004   

 
Q: What does Veterans Day mean to you?   
A: Veterans Day for me isn’t about a Day or period of time, it’s more about a state of belonging to 
something bigger than myself.  Certainly, other affiliations share this sentiment no doubt, however, 
the commitment to others amongst those who have served rises to the top for me regarding the 
meaning.  The tradition of service has spanned 3 generations of my family from my Grandfather’s 
service in WWII, my father who flew in Vietnam and was awarded the Distinguished Flying Cross to my 
brother and sister who both served in the Air Force.  It certainly makes family gatherings full of story 
time but more importantly that sense of service spans across how we support each other also.   
 
Q: What is it about Varsity Brands that makes it feel like a welcoming environment for a veteran 
A: The sense of Purpose was distinct for me as I first joined BSN and started evolving my relationships 
across Varsity Brands.  Simply put that’s what the military is in a nutshell, it’s a series of purposeful 
actions, commitments that align to a bigger goal.  The practical application of how Varsity Brands 
deploys its resources to Elevate the Student Experience is very similar in practicum 
 
Q: What has been the hardest thing about transitioning from military to corporate America? 
A: My wife Tara and children, Savannah & Cayden would say being home “a lot” more.  The most 
enjoyable part of my transition has been my evolution of relationships with my teams.  When I 
deployed to Afghanistan right after 9/11, I was responsible for over 200 Airmen and Soldiers that I 
hadn’t worked with before.  My need to connect quickly and personally with individuals and teams 
has been a nice carry over to my corporate career and one I cherish the most about my job.  In 
terms of difficult I would simply say the community aspect of the military doesn’t translate over to the 



 

 

Corporate world the same way.  In the military I would work, sweat, be excited, scared and lived 
amongst the people I worked with.  There is a personal relationship that transcends from that 
connectiveness with so many parts of one’s life that doesn’t occur in the corporate environment.  It’s 
not a complaint or problem, just different. 
 
Q: What are some ways you would suggest our team members could recognize Veterans Day? 
A: Simply put just be the best Citizen you can be.  No one joins the military to be able to stand up at 
Sea World before the Shamu show or get a 5% discount at Schlotzky’s.  The larger goal for duty & 
purpose may not be the genesis for why someone join the military however many can end up there. 
The best way to honor a veteran is to be kind, embrace difference, don’t shun it.  I’ve been a lot of 
places where differences of religion, sexual orientation and socio-economic standing define the 
entire life of someone despite the lack of control one may have over that difference.  Those who 
have served have found themselves serving the most vulnerable populations in some of the most 
arduous conditions.  Each person who can find it in them to uplift, defend, support, or give grace to 
someone who would benefit from it is a great way to make recognizing Veterans Day something that 
happens every day. 
 
Q: Please share a fun fact about you. 
A: As the US Air Force Exchange Officer for the British Royal Air Force, I accompanied 4 C-17 
Globemaster aircraft and was responsible for teaching the RAF how to use them for Logistics in 
Combat. 
 

 


