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Q: Tell us about your role within the company. What do you love most about your job?  
A: I am a College sales partner and have helped to grow the College division over the last 12 years. I 
love that I get to support college students throughout Southern California to celebrate their 
educational achievements.  
 
In my position, I have the privilege to interact with people from all types of backgrounds, all different 
levels of education and all different professions; from College Presidents, Board Members and 
Philanthropic Donors, to Student Activity Directors and Commencement Coordinators, to Alumni 
Association and Student Organization Presidents, to Bookstore Managers and Staff, to Campus 
Security and Facility Managers, to College Students and their families. We all collaborate to create 
an exciting and memorable graduation. I love supporting this joyful life milestone and still tear up 
when I hear “Pomp and Circumstance” while working at events.    
 
Also, the variety in what I do daily is tremendous – and I love it! At times it can be overwhelming, but 
fortunately, I’m a jack-of-all-trades/master-of-none and I am fairly adept in juggling it all. Thankfully, I 
have a terrific team of support staff in my office and at Herff Jones to assist me in executing it all.   
 
  
Q: How long have you worked for HJ?  
A: Tom Carew and Ken Langlois recruited me in August 2008 and my starting sales manager was Stan 
Howard, now a successful sales partner in Arizona. I had been a sales rep for Framing Success since 
January 2004 and when Framing Success was acquired by Herff Jones, I was asked to rep all Herff 
Jones products in part of the Southern California territory. 
 
  
Q: What is your greatest achievement within your career?  
A: In the late 80s/early 90s, I was the National Sales Director for a collegiate licensed apparel 
company called Beezil Dezign. When they recruited me, they had $600,000 in sales. Within 3 years, 
we exceeded $15,000,000. The energy of that quick growth and the impact we made in the market 
was extremely exciting. Unfortunately, the company was sold to a venture capital firm that was not 
aligned with our business and I resigned. Six months later, Beezil Dezign permanently closed.  
 
  

  



  

  

  
Q: What chapter of women’s history most resonates with you?  
A: I think the 1920s were an amazing time for women. Women’s suffrage set the stage for the long 
road of creating more equality in the workplace and the home. Also, the economic boom following 
World War I that occurred in the 20s created a sophisticated, yet sassy time for women. Fashions 
allowed women to show their femininity and had a boldness of independence. There were significant 
changes in lifestyle and culture primarily driven by women during that time.  

 
Q: What advice would you give to the next generation of female leaders?  
A: Be open to everyone you encounter and take away something new with every experience. 
Don’t focus on your gender, focus on doing your best and leading others in a positive, productive 
and meaningful way. When I was 24, I lived in New York City and worked for The Dow Chemical 
Company. During that time, I was selling polyglycols and working with architectural design firms to 
encourage them to spec our product into their plans, as well as supporting distributors in the region. I 
spent quite a bit of time working with HVAC contractors in New England who were mid-50 to mid-60, 
hands-on, slightly rough around the edges and they were all men (I did not encounter any women in 
the industry at that time). Many of these contractors thought I was a ditzy, blonde, little girl who 
didn’t know anything. Easily, I could have been offended and huffed out of meetings and gotten 
nowhere. Instead, I let their patronizing attitude roll off my shoulders and asked them to teach me the 
business. They then took pride in helping me be successful and started sharing information about me 
and my products with other HVAC contractors in the area. Within a year, I had built an award-
winning sales territory and earned the respect of these contractors. 
 
 
Q: Please share a fun fact about you?  
A: I have a few. First, I was a basketball walk-on as a point guard at Michigan State University. I was 
red-shirted in my freshman year, then sadly cut from the team. It was a great experience in working 
hard, over-coming competition and persevering. Go Green!  
 
Second, I have a computer science degree, although I have now relinquished anything to do with 
technology to my husband and kids and get very frustrated with technology challenges. Thank 
goodness for Jennifer Whitt this year!  
 
Lastly, a partner and I authored a patent in the mid-90s that created a web store within a store which 
we sold. It was the technology CafePress was founded on. In retrospect, we sold the rights for much 
too little money!   
  

  



  

Beth with her husband Todd, son Jacob (16) and son Parker (13). 

  


